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SUMMARY  OF  MARKET  STATISTICS 


For  the  “price  and  pool  statistics”,  the 
term  “comparable  markets”  no  longer  will 
be  employed.  (For  a  description  of 
“comparable  markets”,  see  the  special 
article  in  this  report  on  Federal  milk 
order  terms.)  The  increased  incidences 
of  handlers  electing  not  to  associate 
normally  pooled  milk  with  an  order 
simply  because  of  disadvantageous  price 
relationships  has  significantly  affected 
the  comparability  of  the  statistics  for 
many  markets.  Beginning  with  the  data 
for  January  1999,  regional  and  all-market 
totals  will  include  all  marketing  areas  for 
which  the  data  can  be  released.  At  this 
time,  the  data  for  the  Greater  Kansas  City 
and  Eastern  South  Dakota  marketing 
areas  will  be  excluded  from  market  totals 
because  some  of  the  class  utilization  data 
is  confidential-pertains  to  the  operations 
of  fewer  than  three  firms. 

For  the  January /February  1999  period, 
72,749  dairy  farmers  delivered  18.5 
billion  pounds  of  milk  to  handlers 
regulated  under  Federal  milk  orders. 

This  pooled  milk  volume  was  2.7  percent 
higher  than  the  same  period  in  1998. 
Handlers  utilized  40  percent  of  this  milk 
in  Class  I,  9  percent  in  Class  II,  43 
percent  in  Class  III,  and  8  percent  in 
Class  III-A.  The  estimated  volume  of 
milk  not  pooled  during  this  2-month 
period  due  to  disadvantageous  price 
relationships  was  520  million  pounds;  13 
marketing  areas  reported  this  occurring. 


If  all  the  estimated  not-pooled  milk  had 
been  pooled,  producer  deliveries  would 
have  been  1.8  percent  above  1998. 

The  uniform  price  to  producers  (blend 
price)  averaged  $16.29  per  cwt.  during 
this  period,  13.4%  higher  than  the 
previous  year.  Class  price  levels  and 
changes  from  the  previous  year  were:  I, 
$19.65,  +25.2%;  II,  $17.38,  +29.3%; 
III,  $13.34,  +2.0%;  and  III-A,  $12.97, 
+4.1%.  Blend  and  Class  III  price  levels 
in  February  1999  were  significantly 
lower  than  the  previous  month. 

This  issue  contains  two  special  articles. 
The  first,  “How  Federal  Milk  Order 
Market  Statistics  Are  Developed  and 
What  They  Mean,”  provides  a  good 
primer  on  the  statistical  data  collected 
under  the  Federal  milk  order  program 
and  some  of  the  basic  terms  used.  The 
second,  “Packaged  Fluid  Milk  Sales  in 
Federal  Order  Markets:  By  Size  and 
Type  of  Container  and  Distribution 
Method  During  November  1997,” 
presents  the  results  of  a  biennial  survey 
of  handlers  regulated  under  Federal  milk 
orders.  This  survey  has  been  conducted 
regularly  since  1963  and  is  the  only 
comprehensive  collection  of  this  type  of 
information. 

This  publication  no  longer  will  contain 
non-Federal-milk  order  statistics 
normally  included. 
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SUMMARY  OF  PRODUCER  DELIVERIES,  PRODUCER  DELIVERIES  USED  IN  CLASS  I,  AND  PRICES 
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SUMMARY  OF  PACKAGED  DISPOSITIONS  OF  FLUID  MILK  AND  FLUID  CREAM  ITEMS  1/ 
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SUMMARY  OF  MILK,  SKIM  MILK,  AND  CREAM  UTILIZED  IN  MANUFACTURED  PRODUCTS  1/2/ 
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SUMMARY  OF  PACKAGED  SALES  OF  FLUID  MILK  PRODUCTS  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS  \! 
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TABLE  1 -FEDERAL  ORDER  FLUID  (CLASS  I)  DIFFERENTIALS,  MARCH  1999  AND  MINIMUM  FEDERAL  ORDER  CLASS  I  PRICES,  MARCH  AND  APRIL 

1999  AND  1998  1/ 
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II  Prices  are  for  100  pounds  of  milk  of  3.5  percent  butterfat  content.  Prices  are  listed  generally  for  the  major  city  in  the  marketing  area;  see  footnotes  on  pages  46  and  47  for  these  locations. 
2/  The  fluid  differential  is  the  amount  added  to  the  Basic  Formula  Price  to  determine  the  Class  I  price.  The  Basic  Formula  Price  is  the  base  month  Minnesota-Wisconsin  price  for  the  second 
preceding  month  updated  with  a  product  price  formula.  See  Table  27.  The  fluid  differentials  shown  for  New  England,  New  York-New  Jersey,  and  Michigan  Upper  Peninsula  reflect  location 
adjustments.  The  differentials  specified  in  the  orders  are:  New  England  -  $2.52,  New  York-New  Jersey  -  $2.42;  and  Michigan  Upper  Peninsula  -  $1.15. 


TABLE  2-FEDERAL  MILK  ORDER  CLASS  AND  BLEND  PRICES  AND  BUTTERFAT  DIFFERENTIALS,  JANUARY,  WITH  COMPARISONS  II 
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See  footnotes  on  pages  46  and  47. 


TABLE  2-FEDERAL  MILK  ORDER  CLASS  AND  BLEND  PRICES  AND  BUTTERFAT  DIFFERENTIALS,  JANUARY,  WITH  COMPARISONS  1./-CONT. 
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See  footnotes  on  pages  46  and  47. 


TABLE  3-FEDERAL  MILK  ORDER  CLASS  AND  BLEND  PRICES  AND  BUTTERFAT  DIFFERENTIALS,  FEBRUARY,  WITH  COMPARISONS  1/ 
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See  footnotes  on  pages  46  and  47. 


TABLE  3-FEDERAL  MILK  ORDER  CLASS  AND  BLEND  PRICES  AND  BUTTERFAT  DIFFERENTIALS,  FEBRUARY,  WITH  COMPARISONS  I/-CONT. 
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See  footnotes  on  pages  46  and  47. 


TABLE  4-AVERAGE  FEDERAL  MILK  ORDER  CLASS  I  AND  BLEND  PRICES,  BY  MARKETING  AREA,  JANUARY-FEBRUARY,  WITH  COMPARISONS  1/ 
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CONTINUED 


TABLE  4-AVERAGE  FEDERAL  MILK  ORDER  CLASS  I  AND  BLEND  PRICES,  BY  MARKETING  AREA,  JANUARY-FEBRUARY,  WITH  COMPARISONS  1/-CONT. 
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See  footnotes  on  page  48. 


TABLE  5-NUMBER  OF  PRODUCERS  DELIVERING  MILK  TO  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS,  TOTAL  PRODUCER  DELIVERIES,  BUTTERFAT 
CONTENT  OF  PRODUCER  DELIVERIES,  AND  AVERAGE  DAILY  DELIVERY  PER  PRODUCER,  BY  MARKETING  AREA,  JANUARY 
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CONTINUED 


TABLE  5-NUMBER  OF  PRODUCERS  DELIVERING  MILK  TO  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS,  TOTAL  PRODUCER  DELIVERIES,  BUTTERFAT 
CONTENT  OF  PRODUCER  DELIVERIES,  AND  AVERAGE  DAILY  DELIVERY  PER  PRODUCER,  BY  MARKETING  AREA,  JANUARY-CONT. 
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See  footnotes  on  page  48. 


TABLE  6-NUMBER  OF  PRODUCERS  DELIVERING  MILK  TO  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS,  TOTAL  PRODUCER  DELIVERIES,  BUTTERFAT 
CONTENT  OF  PRODUCER  DELIVERIES,  AND  AVERAGE  DAILY  DELIVERY  PER  PRODUCER,  BY  MARKETING  AREA,  FEBRUARY 
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CONTINUED 


TABLE  6-NUMBER  OF  PRODUCERS  DELIVERING  MILK  TO  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS,  TOTAL  PRODUCER  DELIVERIES,  BUTTERFAT 
CONTENT  OF  PRODUCER  DELIVERIES,  AND  AVERAGE  DAILY  DELIVERY  PER  PRODUCER,  BY  MARKETING  AREA,  FEBRUARY-CONT. 
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See  footnotes  on  page  48. 


TABLE  7-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  I  AND  GROSS  CLASS  I  USE  BY  HANDLERS  REGULATED  UNDER 
FEDERAL  ORDERS,  BY  MARKETING  AREA,  JANUARY,  WITH  COMPARISONS 
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CONTINUED 


TABLE  7-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  I  AND  GROSS  CLASS  I  USE  BY  HANDLERS  REGULATED  UNDER 
FEDERAL  ORDERS,  BY  MARKETING  AREA,  JANUARY,  WITH  COMPARISONS-CONT. 
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See  footnotes  on  page  48. 


TABLE  8-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  I  AND  GROSS  CLASS  I  USE  BY  HANDLERS  REGULATED  UNDER 
FEDERAL  ORDERS,  BY  MARKETING  AREA,  FEBRUARY,  WITH  COMPARISONS 
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CONTINUED 


TABLE  8-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  I  AND  GROSS  CLASS  I  USE  BY  HANDLERS  REGULATED  UNDER 
FEDERAL  ORDERS,  BY  MARKETING  AREA,  FEBRUARY,  WITH  COMPARISONS-CONT. 
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See  footnotes  on  page  48. 


TABLE  9-PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  II  BY  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS, 

BY  MARKETING  AREA,  JANUARY  AND  YEAR  TO  DATE 
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CONTINUED 


TABLE  9  -PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  II  BY  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS, 

BY  MARKETING  AREA,  JANUARY  AND  YEAR  TO  DATE-CONT. 
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See  footnotes  on  page  48. 


TABLE  10— PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  II  BY  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS, 

BY  MARKETING  AREA,  FEBRUARY  AND  YEAR  TO  DATE 
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CONTINUED 


TABLE  10— PRODUCER  DELIVERIES  OF  MILK  USED  IN  CLASS  II  BY  HANDLERS  REGULATED  UNDER  FEDERAL  ORDERS, 

BY  MARKETING  AREA,  FEBRUARY  AND  YEAR  TO  DATE-CONT. 
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See  footnotes  on  page  48. 
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CONTINUED 
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See  footnotes  on  page  48. 


TABLE  12- WHOLE  MILK  PRODUCTS  AND  FAT-REDUCED  MILK  PRODUCTS  SOLD  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS  FOR  MARKETS 

WHERE  SUCH  INFORMATION  IS  AVAILABLE,  DECEMBER  1998,  WITH  COMPARISONS  II 
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See  footnotes  on  pages  48  and  49. 


TABLE  12- WHOLE  MILK  PRODUCTS  AND  FAT-REDUCED  MILK  PRODUCTS  SOLD  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS  FOR  MARKETS 

WHERE  SUCH  INFORMATION  IS  AVAILABLE,  DECEMBER  1998,  WITH  COMPARISONS  J./-CONT. 
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See  footnotes  on  pages  48  and  49. 


TABLE  13- WHOLE  MILK  AND  FAT-REDUCED  MILK  PRODUCTS  SOLD  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS,  1998  AND  1997  ANNUAL  TOTALS  V 
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TABLE  13-WHOLE  MILK  AND  FAT-REDUCED  MILK  PRODUCTS  SOLD  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS,  1998  AND  1997  ANNUAL  TOTALS  1/  -CONT. 
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TABLE  14-' WHOLE  MILK  PRODUCTS  AND  FAT-REDUCED  MILK  PRODUCTS  SOLD  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS  FOR  MARKETS 

WHERE  SUCH  INFORMATION  IS  AVAILABLE,  JANUARY  1999,  WITH  COMPARISONS  1/ 
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See  footnotes  on  pages  48  and  49. 


TABLE  14- WHOLE  MILK  PRODUCTS  AND  FAT-REDUCED  MILK  PRODUCTS  SOLD  IN  MARKETING  AREAS  DEFINED  BY  FEDERAL  MILK  ORDERS  FOR  MARKETS 

WHERE  SUCH  INFORMATION  IS  AVAILABLE,  FEBRUARY  1999,  WITH  COMPARISONS  J./--CONT. 
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See  footnotes  on  pages  48  and  49. 


TABLE  15-PACKAGED  SALES  OF  INDIVIDUAL  WHOLE  MILK  PRODUCTS  AND  FAT-REDUCED  MILK  PRODUCTS  IN  SELECTED  MARKETING  AREAS 

DEFINED  BY  FEDERAL  MILK  ORDERS,  JANUARY  1998  TO  DATE,  WITH  COMPARISON  1/  6/  10/ 
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See  footnotes  on  pages  48  and  49. 


TABLE  15-PACKAGED  SALES  OF  INDIVIDUAL  WHOLE  MILK  PRODUCTS  AND  FAT-REDUCED  MILK,  PRODUCTS  IN  SELECTED  MARKETING  AREAS 
DEFINED  BY  FEDERAL  MILK  ORDERS,  JANUARY  1998  TO  DATE,  WITH  COMPARISONS  1 161  jO/-CONT. 
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See  footnotes  on  pages  48  and  49. 


TABLE  16-PACKAGED  SALES  OF  INDIVIDUAL  WHOLE  MILK  PRODUCTS  AND  FAT-REDUCED  MILK  PRODUCTS  IN  SELECTED  MARKETING  AREAS 

DEFINED  BY  FEDERAL  MILK  ORDERS,  JANUARY  1999  TO  DATE,  WITH  COMPARISONS  II  6/  10/ 
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TABLE  17-PACKAGED  SALES  OF  WHOLE  MILK  PRODUCTS,  FAT-REDUCED  MILK  PRODUCTS,  MILK  AND  CREAM  MIXTURES,  CREAM  PRODUCTS,  AND  TOTAL 
FLUID  PRODUCTS  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK  ORDERS,  GROUPED  BY  REGION,  DECEMBER  1998,  WITH  COMPARISONS  Ul 


OJ 

OX) 

Q- 

G 

O 


39 


TABLE  18-PACKAGED  SALES  OF  WHOLE  MILK  PRODUCTS,  FAT-REDUCED  MILK  PRODUCTS,  MILK  AND  CREAM  MIXTURES,  CREAM  PRODUCTS,  AND  TOTAL 
FLUID  PRODUCTS  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK  ORDERS,  GROUPED  BY  REGION,  JANUARY  1999,  WITH  COMPARISONS  Ul 
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TABLE  19-PACKAGED  SALES  OF  MILK  AND  CREAM  MIXTURES,  CREAM  PRODUCTS,  YOGURT,  AND  EGGNOG  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK 

ORDERS,  JANUARY  1998  TO  DATE,  WITH  COMPARISONS  H/12/ 
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See  footnotes  on  pages  48  and  49. 
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See  footnotes  on  pages  48  and  49. 


TABLE  20-MILK,  SKIM  MILK,  AND  CREAM  UTILIZED  IN  THE  MANUFACTURE  OF  DAIRY  PRODUCTS  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK, 

ORDERS,  GROUPED  BY  REGION,  DECEMBER  1998,  WITH  COMPARISONS  16/ 


ON 

TD 

c 

03 

OO 


oo 

03 

a. 

c 

o 


43 


TABLE  21 -MILK,  SKIM  MILK,  AND  CREAM  UTILIZED  IN  THE  MANUFACTURE  OF  DAIRY  PRODUCTS  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK. 

ORDERS,  GROUPED  BY  REGION,  JANUARY  1999,  WITH  COMPARISONS  16/ 
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TABLE  22-PERCENTAGE  OF  WHOLE  MILK  EQUIVALENT  (MILKFAT  BASIS)  USED  IN  THE  PRODUCTION  OF  MANUFACTURED  DAIRY  PRODUCTS, 

IN  FEDERAL  ORDER  MARKETS,  JANUARY  1998  TO  DATE,  WITH  COMPARISONS  II 
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FOOTNOTES  FOR  TABLES  2  AND  3. 


1/  Prices  are  for  milk  of  3.5  percent  butterfat  content  and  for  the  major  city  in  the 
marketing  area.  All  averages  are  weighted. 

2/  For  those  markets  which  have  multiple  component  pricing  (see  table  23),  the  prices 
represent  the  Basic  Formula  Price  plus  the  weighted  average  differential  price  or  producer 
price  differential  computed  under  the  order. 

3/  For  the  21  marketing  areas  where  it  currently  is  in  effect,  this  price  is  applicable  to 
producer  milk  used  to  produce  nonfat  dry  milk. 

4/  Zone  1  (Boston).  Price  at  201-210  mile  zone:  Class  I  and  blend,  72  cents  less.  Class 
I  and  blend  price  at  Hartford,  10  cents  less. 

5/  New  York  metropolitan  area.  Price  at  201-210  mile  zone:  Class  I  and  blend,  72  cents 
less;  Class  II  and  Class  III,  8  cents  less. 

6/  Philadelphia,  Baltimore,  and  Washington,  D.C.  Price  excludes  a  6-cent  direct 
delivery  differential  applicable  to  milk  delivered  to  the  Philadelphia  area. 

7/  Charlotte. 

8/  Zone  7  (Atlanta  and  Birmingham).  Class  I  and  blend  price  at  Little  Rock,  31  cents 
less;  and  at  New  Orleans,  57  cents  more. 

9/  Figures  exclude,  where  applicable.  Upper  Florida,  Southeastern  Florida,  Eastern  South 
Dakota,  and  Western  Colorado;  some  of  the  data  used  to  weight  the  monthly  prices  are 
restricted.  The  individual  Class  I  and  blend  price  data  for  these  markets  are  shown  below. 
Class  II  and  Class  III  prices  are  the  same  as  the  prices  shown  in  the  table  for  Carolina. 
Figures  also  exclude  Greater  Kansas  City.  Some  of  the  data  used  to  weight  the  monthly 
prices  are  restricted. 


January 

February 

Marketing 

Class  I 

Blend 

Class  I 

Blend 

area 

1999 

1998 

1999 

1998 

1999 

1998 

1999 

1998 

- Dollars - 

Upper  Florida 

20.42 

16.54 

20.05 

16.33 

20.92 

16.87 

20.92 

16.79 

S.  E.  Florida 

21.02 

17.14 

20.56 

16.81 

21.52 

17.47 

21.11 

17.11 

E.  S.  Dakota 

18.34 

14.46 

17.05 

13.75 

18.84 

14.79 

13.84 

13.95 

W.  Colorado 

18.84 

14.96 

18.53 

14.64 

19.34 

15.29 

18.22 

15.00 
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FOOTNOTES  FOR  TABLES  2  AND  3.  -CONTINUED 


10/  Zone  II  (Marquette). 

11/  Individual  handler  pool.  Blend  prices  are  weighted  average  of  all  handlers. 

12/  Zone  1  (Detroit).  Price  excludes  a  10-cent  direct  delivery  differential  applicable  to 
milk  delivered  to  the  Detroit  metropolitan  area. 

13/  Cleveland  and  Pittsburgh. 

14/  Zone  3  (Columbus).  Class  I  and  blend  price  at  Cincinnati  (Zone  4)  7  cents  more. 

15/  Indianapolis. 

16/  Zone  1  Chicago).  Class  I  and  blend  price  at  Milwaukee  (Zone  4)  9  cents  less. 

17/  Peoria. 

18/  Base  Zone  (Alton).  Class  I  and  blend  price  at  Carbondale  (Southern  Zone)  and  at  St. 
Louis  9  cents  more. 

19/  Zone  1  (Minneapolis). 

20/  Zone  1  (Des  Moines). 

21/  Zone  1  (Omaha). 

22/  Kansas  City  and  Topeka. 

23/  Zone  1  (Oklahoma  City).  Class  I  and  blend  price  at  Springfield,  Mo.,  58  cents  less. 
24/  Zone  1  (Dallas).  Class  I  and  blend  price  at  Houston,  54  cents  more. 

25/  Denver. 

26/  Boise,  Idaho. 

27/  Salt  Lake  City,  Utah. 

38/  Phoenix. 

29/  Albuquerque,  Santa  Fe,  and  El  Paso. 

30/  Zone  1  (Seattle  and  Portland). 


47 


FOOTNOTES  FOR  TABLES  4  THROUGH  1 1 . 


1/  Prices  are  for  milk  of  3.5  percent  butterfat  content  and  for  the  major  city  in  the 
marketing  area.  See  footnotes  on  pages  46  and  47  for  location  at  which  price  is  reported. 
All  averages  are  weighted. 

2/  Figures  exclude,  where  applicable,  Upper  Florida,  Southeastern  Florida,  Eastern  South 
Dakota,  and  Western  Colorado;  some  of  the  data  used  to  weight  the  monthly  prices  are 
restricted. 

3/  Figures  exclude  price  data  for  Greater  Kansas  City  and  receipts  and  utilization  data  for 
Greater  Kansas  City-Eastern  South  Dakota,  where  applicable.  See  8/. 

4/  Data  are  a  summation  or  weighted  average  of  the  Tampa  Bay,  Upper  Florida,  and 
Southeastern  Florida  marketing  areas.  The  data  are  combined  in  order  to  mask  the  data  for 
Upper  Florida,  which  are  restricted. 

5/  In  these  marketing  areas,  milk  was  not  pooled  in  1999  due  to  disadvantageous  price 
situations.  See  4/  on  page  5. 

6/  In  these  marketing  areas,  milk  was  not  pooled  in  1998  due  to  disadvantageous  price 
situations  and/or  qualification  circumstances.  See  4/  on  page  5. 

7/  The  data  for  these  marketing  areas  are  combined  in  order  to  mask  restricted  data.  See 
table  1  for  complete  marketing  area  name. 

8/  Class  I  and  Class  II  receipts  and  utilization  data  are  restricted  for  the  Greater  Kansas 
City-Eastern  South  Dakota  area. 

FOOTNOTES  FOR  TABLES  12  THROUGH  21. 

1/  In-area  sales  include  total  sales  in  each  of  the  areas  by  handlers  regulated  under  the 
respective  order,  by  handlers  regulated  under  other  orders,  by  partially  regulated  handlers, 
and  by  producer-handlers.  Sales  routes  of  handlers  may  extend  outside  defined  marketing 
areas;  therefore,  some  handlers'  in-area  sales  are  partially  estimated. 

2/  Plain,  flavored,  and  miscellaneous  whole  milk  products. 

3/  Plain,  fortified,  flavored,  and  miscellaneous  fat-reduced  milk  products,  and  buttermilk. 
4/  Effective  October  1,  1997,  the  order  regulating  this  marketing  area  was  terminated. 

5/  Comparable  markets  are  markets  where  the  orders  were  in  effect  the  entire  period 

1997- 98,  and  for  which  the  data  were  not  affected  significantly  by  marketing  area  changes. 
Excludes  Tennessee  Valley;  see  4/. 

6/  Excludes  New  York-New  Jersey. 

7/  Figures  adjusted  to  eliminate  variation  in  data  due  to  calendar  composition. 

8/  Data  for  1997  are  for  January  through  September;  see  4/. 

9/  Comparable  markets  are  markets  where  the  orders  were  in  effect  the  entire  period 

1998- 99,  and  for  which  the  data  were  not  affected  significantly  by  marketing  area  changes. 
All  markets  are  comparable. 

10/  See  table  12  for  marketing  areas  included;  excludes  New  York-New  Jersey  and 
Tennessee  Valley. 

1 1/  Total  packaged  disposition,  in  and  out  of  the  marketing  area,  by  regulated  handlers. 
Besides  receipts  from  producers,  these  dispositions  also  may  include  receipts  from  other 
Federal  order  plants  and/or  receipts  from  other  sources.  However,  sour  cream,  yogurt, 
and  eggnog  are  reported  on  a  used-to-produce  basis. 
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FOOTNOTES  FOR  TABLES  12  THROUGH  21  .-CONTINUED 


12/  See  table  12  for  marketing  areas  included;  excludes  New  York-New  Jersey  and 
Tennessee  Valley. 

13/  Light,  heavy,  and  sour  cream,  and  cream  dips. 

14/  In  addition  to  listed  fluid  milk  and  cream  products,  includes  yogurt  and  eggnog. 

15/  Percent  changes  are  based  on  the  same  group  of  comparable  markets— markets  where 
the  orders  were  in  effect  the  entire  applicable  two  year  period.  For  the  1997-98  period, 
excludes  Carolina,  Tennessee  Valley,  Southeast,  and  Louisville-Lexington-Evansville.  For 
the  1998-99  period,  all  markets  are  comparable. 

16/  Includes  producer  milk  and  other  source  milk  used  to  produce  manufactured  dairy 
products  in  regulated  pool  plants,  as  well  as  milk  diverted  and  shipped  to  non-order  plants 
for  processing.  Other  source  milk  at  regulated  plants  includes  bulk  transfers  and 
diversions  from  other  Federal  orders,  and  receipts  from  unregulated  sources.  Some  of  the 
data  are  preliminary  and  partially  estimated. 

17/  In  addition  to  listed  manufactured  products,  includes  milk,  skim  milk,  and  cream  used 
in  other  manufactured  dairy  products,  e.g.,  evaporated  milk,  condensed  milk,  dried 
products,  aerated  cream,  and  skim  milk  equivalent  used  to  fortify  fluid  milk  products; 
milk,  skim  milk,  and  cream  used  in  other  food  products  as  well  as  used  in  animal  feed, 
dumped  or  spilled,  plant  loss,  and  miscellaneous  products. 

18/  Percent  changes  over  the  previous  year  are  based  on  the  same  group  of  comparable 
markets— markets  where  the  orders  were  in  effect  the  entire  applicable  two  year  period,  and 
for  which  the  data  were  not  affected  significantly  by  marketing  area  changes.  For  the 

1997- 98  period,  excludes  Carolina,  Tennessee  Valley,  and  Southeast;  see  4/.  For  the 

1998- 99  period,  all  markets  are  comparable.  These  changes  are  based  on  pounds  of 
butterfat,  except  for  nonfat  dry  milk  which  are  based  on  pounds  of  skim  milk. 

19/  Restricted. 

20/  The  marketing  areas  in  which  milk  was  not  pooled  in  December  1997  and  1998  due  to 
disadvantageous  price  situations  were  in  these  regions.  See  2/  on  page  7. 

19/  The  marketing  areas  in  which  milk  was  not  pooled  in  January  1998  and  1999  due  to 
disadvantageous  price  situations  were  in  these  regions.  See  2!  on  page  7. 
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TABLE  23-FEDERAL  MILK  ORDER  MILK  COMPONENT  PRICES  AND  TESTS  IN  VARIOUS  MARKETING  AREAS,  JANUARY  AND  FEBRUARY  1/ 
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TABLE  24-FACTORS  USED  IN  THE  COMPUTATION  OF  CLASS  III-A  PRICES  IN  FEDERAL  MILK  ORDER  MARKETS, 

JANUARY  1999  TO  DATE  II 


3 


3 

*3 

o 

CL 

o 


CJ 

•— 

CL 


H 


CL 

< 

cd  2  a 


cd  'w 


IS 

.S 


(N 

<D 


c 

(N 


Oi 

OJ 

GO 


cd 

E 

(N 

C 


c  =U  c 

§  c/3 

cj  Z  o 
Du  w  £ 


.  1) 
co  ■£ 

S  c 

<'■5 


s  .§ 

^  o. 


cd  ^ 

^  3 

^  c/3 

.is  c/3 
cd  ^ 

P  u 

.E  -g 

■a  ^ 

£  2 
52  o 

S  *2 

S.2 

c/3  .2 
'  .2  >» 
<5  2  ' 

C/3  .2 

oj  !tr  • 

O  -3 

•c  2 

Q-  £ 

CD 

.E 

.E  £ 

X>  o 

E  c 

o  o 

CJ  *  — 

E  | 

-  E  q. 

co  5 

5  ° 

<  -3 

x>  .£ 

*3  *3 
aj  oj 
C  C/3 

1 1 
A) 

3  c/3 

QJ  <L> 

•3  *C 

.a  8 

<U  0) 

CJ  CJ 


CL 

CL 

Cd 


3 

CL 

E 

o 


C/3  -w 

w  C/3 

C  3 

8  ■•5' 

^  C/3 

CN  .2  g 

0)  o 

C/3  C/3  C/3 

C/3  cd 

<L>  CD  £ 

-  u  So 

cd 


CL 


.2  ^ 
jj 

o.  '-2 
c 

—  o 

E  S 

~  cj 

3  % 

c  £- 

o  *5, 
c  LTj 


C/3  C/3  C/3 


Q  -C 

r1  h 


f  x: 
E-  H 


•7:  «"> 

g:^ 
"*  S3 

i)  p 

•5  ■- 

'r-'  ffj 

■a  c 

■3  a 
>  £ 
■■3  5§ 

w 

o  <2 

' — "  1— 
00  U 

C/3  3 

CD  3 

CQ 

ON  w 


U 
y 

3 

E  o 

C/3 

■°  .2 

2  | 
c  2 

c  < 

c/3 

2  =5 

Z  S 


3  *c 

cd 


<0  Jr* 
<u  « 


•  E  s 

u  " 
^  Z 

1—  1 

cd  Xi 

E  S 

1)  >H 

"  S 

■p  u 

.E  Z 
<*. 

o  ■a 
—  c 
(N  J2 

u 

f  w 

w  B 
1)  « 
C/3  Z 


oil  ml  ^1  ml  voi  r~i  001  cm 


51 


52 


1/  The  marketing  areas  shown  are  the  marketing  areas  for  which  the  data  is  available  and  unrestricted. 

2/  The  marketing  areas  included  in  this  region  are  shown  on  table  2  under  the  North  Atlantic  and  Southeastern  regions. 

3/  The  marketing  areas  included  in  this  region  are  shown  on  table  2  under  the  East  North  Central  and  West  North  Central  regions. 

4/  The  marketing  areas  included  in  this  region  are  shown  on  table  2  under  the  West  South  Central,  Mountain,  and  Pacific  regions. 


TABLE  26-FACTORS  USED  IN  THE  DETERMINATION  OF  THE  BASIC  FORMULA  PRICE,  JANUARY  1999  TO  DATE 
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on  Grade  A  butter.  The  Secretary  of  Agriculture  has  determined  that  the  Chicago  Mercantile  Exchange  Grade  AA  butter  price  less  nine  cents  is 
discontinued  Grade  A  price,  effective  June  26.  See  “Summary  of  Federal  Milk  Order  Actions,  June  1998,  Revised"  in  FMOS-427. 


TABLE  27— BASIC  FORMULA  PRICE,  AND  RELATED  INFORMATION,  JANUARY  1999  TO  DATE 
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test  for  determining  the  butterfat  differential). 


HOW  FEDERAL  MILK  ORDER  MARKET  STATISTICS  ARE  DEVELOPED 
AND  WHAT  THEY  MEAN 


The  statistical  data  collected  under  the 
Federal  milk  order  program  make  up 
an  important  segment  of  the 
information  needed  to  administer  the 
orders.  These  data  also  provide 
comprehensive  information  on  milk 
supplies,  utilization,  and  sales,  as  well 
as  prices  established  under  the  various 
milk  orders. 

Statistical  Bulletin  No.  248,  "Federal 
Milk  Order  Market  Statistics,  1947- 
56,"  and  annual  compilations 
thereafter  contain  historical  data  about 
Federal  milk  orders.  More  current 
information  is  available  to  the  public 
through  the  bi-monthly,  "Federal  Milk 
Order  Market  Statistics". 

WHAT  IS  A  FEDERAL  MILK 
MARKETING  ORDER? 

A  Federal  milk  marketing  order  is  a 
regulation  issued  by  the  Secretary  of 
Agriculture.  Its  purpose  is  to  stabilize 
markets  by  placing  certain 
requirements  on  the  handling  of  milk 
in  the  area  it  covers.  It  is  established 
under  the  authority  of  the  Agricultural 
Marketing  Agreement  Act  of  1937,  as 
amended.  It  requires  milk  handlers  in 
a  marketing  area  to  pay  not  less  than 
certain  minimum  class  prices 
established  according  to  how  the  milk 
is  utilized.  These  prices  are 
established  under  the  order  after  a 


public  hearing  at  which  evidence  is 
received  on  the  supply  and  demand 
conditions  for  milk  in  the  market.  A 
milk  order,  including  the  pricing 
provisions  and  all  other  provisions, 
becomes  effective  only  after  approval 
by  dairy  farmers.  It  requires  that 
payments  for  milk  be  pooled  and  paid 
to  individual  farmers  or  cooperative 
associations  of  farmers  on  the  basis  of 
a  uniform  or  average  price. 

WHY  ARE  FIGURES 
COLLECTED? 

So  that  a  determination  can  be  made 
as  to  the  amount  of  milk  that  handlers 
use  in  each  price  class,  handlers  are 
required  to  file  monthly  reports 
showing  their  receipts  of  milk  from 
each  source  and  the  quantity  used  or 
disposed  of  in  each  form.  Receipts  of 
milk  directly  from  farms  and  receipts 
from  other  plants  are  reported 
separately.  All  major  fluid  milk 
products  and  manufactured  milk 
products  are  listed  on  the  report  form, 
and  handlers  are  required  to  specify 
the  volume  and  butterfat  content  of  all 
milk  used  in  each  product.  From 
these  reports,  data  are  compiled  and 
totaled  for  each  market. 

On  the  basis  of  these  reports,  the 
market  administrator  makes 
preliminary  computations  of  each 
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handler's  obligation  and  calculates  the 
minimum  price  the  handler  must  pay 
producers.  The  market  administrator 
is  the  Federal  official  in  each  market 
who,  with  the  assistance  of  a  staff, 
administers  the  terms  of  the  Federal 
orders. 

ARE  FIGURES  VERIFIED? 

Following  the  receipt  of  reports  from 
handlers  and  the  computation  of  the 
preliminary  statement  of  handlers' 
obligations,  the  market  administrator 
sends  auditors  to  handlers'  plants, 
where  they  examine  books  and 
records  of  plant  operations  to 
determine  whether  milk  actually  was 
used  as  reported  and  whether  required 
payments  were  made  to  producers. 
Thus,  reported  data  are  subject  to 
audit. 

Since  Federal  milk  order  statistics  are 
developed  from  complete  records  of 
the  quantities  of  milk  priced  under 
Federal  orders  rather  than  sample 
data,  they  provide  reliable  market 
information.  In  using  these  data, 
however,  it  is  important  to  understand 
the  character  of  fluid  milk  markets, 
the  scope  of  data  collected  and 
reported  under  Federal  orders,  and 
certain  limitations  in  the  use  of  the 
data. 


FEDERAL  MILK  ORDER  TERMS 

MARKETING  AREA 

A  marketing  area  is  a  designated 
trading  area  within  which  the  handling 
of  milk  is  regulated  by  the  Federal 
order.  Generally,  the  size  of  the 
marketing  area  is  determined  by  the 
sales  territory  of  competing  handlers. 

PRODUCER 

A  producer  is  usually  any  dairy 
farmer  who  sells  milk  to  a  pool 
handler.  Producers  must  not  be 
producer-handlers;  they  must  produce 
milk  in  compliance  with  grade  A  or 
similar  inspection  requirements,  and 
their  milk  must  be  either  received  at  a 
pool  plant  or  diverted  to  a  nonpool 
plant  for  the  account  of  a  pool 
handler. 

HANDLER 

A  handler  is  a  person  or  business 
entity,  either  a  milk  processor  or  a 
milk  distributor,  who  is  subject  to  the 
provisions  of  the  order.  Under  most 
orders,  a  handler  is  any  milk  dealer 
whose  plant  is  approved  by  a  duly 
constituted  health  authority  and  who 
disposes  of  grade  A  fluid  milk 
products  in  the  marketing  area. 
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Handers  include  persons  who  sell 
milk  to  other  milk  dealers  as  well  as 
persons  who  sell  milk  to  consumers 
and  retailers. 

Federal  milk  orders  provide  for  three 
general  types  of  handlers.  A 
description  of  each  type  follows: 

Operators  of  pool  plants  (pool 

handler) 

Operators  of  pool  plants  must  meet 
minimum  performance  standards 
included  in  each  order  and  are  subject 
in  full  to  the  provisions  of  an  order. 
There  are  three  types  of  pool  plants— 
distributing  plants,  supply  plants,  and 
cooperative  association  plants. 

Operators  of  nonpool  plants 

Nonpool  plants  are  those  from  which 
fluid  milk  products  are  disposed  of  in 
the  marketing  area  or  distributed  to 
pool  plants  but  which  do  not  meet 
requirements  for  pooling.  There  are 
four  types  of  nonpool  plants-other 
order  plants,  producer-handler  plants, 
partially  regulated  distributing  plants, 
and  unregulated  supply  plants. 

Cooperative  associations 

Cooperatives  that  operate  pool  plants 
qualify  as  handlers.  Also,  a 
cooperative  may  have  pool  handler 
status  under  most  Federal  milk 
marketing  orders  if  it  either  diverts 


producer  milk  or  delivers  its 
members'  bulk  tank  milk  directly  to 
pool  plants. 

CLASSES  OF  MILK 

Classes  of  milk  utilization  are  defined 
in  each  Federal  order.  All  orders 
provide  for  three  classes.  In  general, 
milk  disposed  of  by  a  handler  as 
whole  milk,  lowfat  milk,  or  skim  milk 
is  classified  as  class  I.  If  milk  is 
disposed  of  as  fluid  cream  or  used  in 
soft  manufactured  products  such  as 
cottage  cheese  and  frozen  desserts,  it 
is  class  II;  and  if  it  is  disposed  of  in 
hard  manufactured  products  such  as 
cheese,  butter,  and  milk  products  in 
dry  form,  this  milk  is  class  III.  Some 
orders  provide  for  a  fourth  class  of 
milk  utilization-class  III- A.  Class 
III-A  includes  producer  milk  used  to 
produce  nonfat  dry  milk.  (For 
complete  information  on  Federal  milk 
order  provisions,  see  U.S.  Code  of 
Federal  Regulations,  Title  7,  Parts 
1000  to  1199.) 

WHAT  IS  INCLUDED  IN 
RECEIPTS,  SALES,  AND  PRICES? 

RECEIPTS 

Federal  milk  order  statistics  include 
volumes  of  milk  received  by  handlers 
regulated  under  each  of  the  Federal 
orders.  The  volume  of  milk,  reported 
as  received  by  handlers  from 
producers,  includes  all  such  milk 
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regardless  of  where  it  may  be  sold. 
Milk  identified  as  that  received  from 
producers  for  a  given  market  may 
come  directly  from  nearby  producers 
or  from  producers  associated  with  a 
supply  plant  which,  although  located 
several  hundred  miles  from  the 
marketing  area,  is  pooled  in  the 
market. 

Class  I  producer  milk  is  the  milk 
delivered  by  producers  for  which 
handlers  were  required  to  pay  the 
minimum  class  I  price  established  by 
the  orders.  Total  (or  gross)  class  I 
milk  includes  any  milk  from  sources 
other  than  producers  that  is  assigned 
to  class  I. 

SALES 

In  Federal  milk  order  market 
statistics,  an  important  distinction  is 
made  between  sales  of  fluid  milk 
products  in  a  marketing  area  and 
dispositions  of  fluid  milk  and  cream 
products  by  handlers  regulated  in  a 
market.  The  latter  are  total 
dispositions  by  handlers  fully 
regulated  under  an  order. 
Dispositions  both  inside  and  outside 
the  defined  marketing  area  of  that 
order  are  included.  Besides  receipts 
from  producers,  these  dispositions 
also  may  include  receipts  from  other 
Federal  order  plants  and/or  receipts 
from  other  sources. 


On  the  other  hand,  "in-the-marketing- 
area"  fluid  milk  sales  (whole  milk 
items  and  lowfat  and  skim  milk  items) 
represent  sales  in  each  of  the 
marketing  areas  by  handlers  regulated 
under  the  respective  order,  by 
handlers  regulated  under  other 
Federal  orders,  by  partially  regulated 
handlers,  and  by  producer-handlers. 
These  data  are  useful  in  appraising 
trends  in  the  sales  of  fluid  milk 
products  and  in  the  per  capita 
consumption  of  fluid  milk  products  in 
the  Federal  order  marketing  area. 

Order  amendments  may  change 
marketing  areas.  In  these  instances, 
"in-the-marketing-area"  sales  may  be 
estimated  for  partial-year  periods  to 
permit  accurate  year-to-year 
comparisons  of  sales  data. 

PRICES 

All  prices  reported  for  Federal  milk 
order  markets  are  the  minimum  prices 
required  to  be  paid  under  order  terms. 
Handlers  may  pay  prices  in  excess  of 
these  minimum  amounts.  Any  such 
payments  in  excess  of  Federal  order 
prices  are  in  no  way  enforced  by 
Federal  milk  orders  and  are  not 
reported  in  Federal  milk  order 
statistics. 
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Class  I  prices 

In  all  markets,  the  class  I  price  is 
based  on  the  Basic  Formula  Price.  To 
this  price  is  added  a  fixed  differential 
stated  in  the  order. 

Manufacturing  class  prices 

Prices  for  producer  milk  used  in 
classes  other  than  class  I  for  the  most 
part  are  related  to  the  Basic  Formula 
Price.  Class  II  prices  are  determined 
by  adding  a  $.30  differential  to  the 
Basic  Formula  Price.  For  most 
orders,  the  class  III  price  is  the  Basic 
Formula  Price.  In  those  orders  that 
provide  for  class  III-A,  a  product 
price  formula  is  used  to  set  the  price. 

Uniform  (blend)  prices 

In  Federal  order  markets,  minimum 
prices  required  to  be  paid  to 
producers  are  termed  uniform  or 
"blend"  prices.  In  markets  where 
marketwide  pools  are  used,  the  blend 
price  is  the  weighted  average  of  all 
class  values  of  milk  used  by  all 
handlers,  and  all  producers  must  be 
paid  at  least  this  average  price  per 
hundredweight,  subject  to  butterfat 
and  location  adjustments.  For  orders 
that  provide  for  individual  handler 
pools,  the  blend  price  reported  in 
statistics  for  each  market  is  a 
weighted  average  of  all  such 
individual  handler's  blend  prices.  In 
markets  where  producer  prices  were 


established  in  terms  of  a  base  price 
and  an  excess  price,  the  blend  price 
reported  represented  the  weighted 
average  of  base  and  excess  payments. 
In  13  orders,  producer  prices  are 
based  on  the  value  of  the  components 
in  the  milk  that  they  market.  These 
components  include  butterfat,  as  well 
as  solids  not  fat,  or  protein,  or  protein 
and  other  solids.  In  these  orders,  the 
price  received  by  producers  is 
dependent  on  the  weighted  average 
differential  or  producer  price 
differential,  the  price  per  pound  for 
butterfat,  and  either  the  price  per 
pound  for  solids  not  fat,  protein,  or 
protein  and  other  solids.  Some  orders 
also  adjust  for  the  somatic  cell  count 
in  the  milk. 

Location  adjustments  (differentials) 

The  class  I  price  announced  by  the 
market  administrator  is  subject  to 
adjustment,  depending  on  the  location 
of  the  plant.  Nearly  all  orders 
provide  for  a  downward  adjustment  of 
prices  at  plants  that  are  distant  from 
the  major  consuming  centers.  This 
reflects  the  cost  of  hauling  milk  to  the 
city.  Generally,  class  I  prices  are 
progressively  lower  with  increasing 
distance  from  the  basing  point 
(usually  the  major  city  in  the 
marketing  area). 

Blend  prices  and  base  prices  paid  to 
producers  are  subject  to  adjustment, 
depending  on  the  location  of  the  plant 
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where  producers  ship  their  milk.  The 
adjustment  is  the  same  as  the  location 
adjustments  applied  to  the  class  I 
price. 

Butterfat  differentials 

Most  Federal  order  prices  are  quoted 
on  a  3.5-percent  butterfat  basis.  To 
adjust  prices  for  a  higher  or  lower 
butterfat  content,  a  butterfat 
differential  is  used.  The  butterfat 
differential  is  the  amount  by  which  the 
applicable  price  is  increased  or 
decreased  for  each  one-tenth  of 
1  percent  that  the  butterfat  content  of 
the  milk  is  above  or  below  3.5 
percent.  The  butterfat  differential 
does  not  represent  the  value  of 
butterfat,  but  reflects  the  difference 
between  the  values  of  0. 1  pound  of 
butterfat  and  0.1  pound  of  skim  milk. 

COMPARABILITY  OF  STATISTICS 

To  ensure  that  certain  changes  in  the 
statistics  for  Federal  milk  order 


markets  can  be  measured 
comparably,  they  are  summarized  to 
show  data  for  a  group  of  markets  that 
have  been  in  continuous  regulation 
from  January  1  of  one  year  through 
December  3 1  of  the  following  year, 
and  for  which  the  data  have  not  been 
affected  significantly  by  marketing 
area  changes.  This  group  of  markets 
is  called  “comparable  markets”. 
However,  for  a  particular  market,  the 
comparability  of  data  (producer 
receipts,  class  I  utilization,  milk 
disposed  of  in  fluid  milk  and  cream 
products  and  in  manufactured 
products)  can  be  affected  by  changes 
in  order  provisions  other  than 
marketing  area  changes.  These  may 
include  changes  in  classification, 
pricing,  handler  definitions,  and  the 
like.  Also,  noticeable  differences  can 
occur  because  of  changes  in  marketing 
practices  that  result  in  changes  in  the 
number  of  producers  or  plants 
associated  with  the  particular  Federal 
order  market  concerned. 
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FLUID  MILK  SALES  BY  SIZE  AND  TYPE  OF 
CONTAINER  AND  BY  METHOD  OF  DISTRIBUTION* 


Fluid  milk  processing  plants  regulated 
under  Federal  milk  orders  process  slightly 
more  than  three-quarters  of  all  the  fluid 
milk  products  sold  in  the  United  States. 
During  1997,  this  volume  totaled  43.9 
billion  pounds,  or  5.1  billion  gallons. 

Given  this  relationship,  the  types  and  sizes 
of  containers  and  methods  of  distribution 
used  to  market  fluid  milk  products  under 
Federal  milk  orders  should  be 
representative  of  the  entire  country. 

In  order  to  obtain  information  on  the  types 
and  sizes  of  containers  in  which  fluid  milk 
products  are  sold,  and  methods  of 
distribution  through  which  they  are  sold,  a 
survey  was  made  of  fluid  milk  sales  in  the 
3 1  Federal  milk  order  marketing  areas 
during  November  1997.  This  article 
summarizes  the  major  findings.  1/ 
Although  the  survey  was  taken  in 
November,  the  findings  are  representative 
of  other  months  of  the  year.  One  exception 
would  be  sales  in  half-pint  containers  which 
would  not  be  applicable  to  sales  in  a 
nonschool  month. 

Some  highlights  of  this  survey,  with 
comparisons  to  previous  years  are: 

(1)  The  proportion  of  fluid  milk  products 
sold  in  plastic  containers  increased, 
continuing  the  long-term  trend  in  evidence 
since  this  survey  was  first  taken  in  1963. 
The  3  percentage  point  increase  pushed  the 
market  share  of  plastic  to  79  percent.  Sales 
of  fluid  milk  in  paper  containers  accounted 
for  21  percent  of  total  sales,  while  glass 
containers  accounted  for  less  than  one-half 


of  one  percent  of  total  sales.  (See  table  A.) 

(2)  The  proportion  of  fluid  milk  products 
sold  in  plastic  increased  significantly  for 
nearly  all  container  sizes.  The  market 
share  of  plastic  pint  containers  increased  by 
10.5  percentage  points  to  18.7;  the 
introduction  of  resealable,  milk  bottle 
shaped  containers  likely  contributed  largely 
to  this  increase.  The  market  shares  for 
plastic  half-gallons  increased  by  6.1 
percentage  points  and  plastic  quarts 
increased  5.5  percentage  points  to  57.4  and 
8.5,  respectively.  (See  table  E.) 

(3)  In  all  regions  of  the  country,  more 
fluid  milk  products  were  sold  in  plastic 
containers  than  in  paper  and  glass 
combined.  Market  shares  of  plastic  ranged 
from  over  67  percent  in  the  North  Atlantic 
region  to  almost  84  percent  in  the 
Southeastern  region.  Glass  containers 
accounted  for  less  than  1  percent  of  total 
sales  in  all  regions.  (See  table  C.) 

(4)  Plastic  containers  accounted  for  nearly 
80  percent  or  more  of  the  sales  of  whole 
milk,  2%  and  1%  milk,  and  skim  milk. 
Conversely,  about  74  percent  or  more  of 
the  sales  of  flavored  whole  and  fat-reduced 
milk  were  sold  in  paper  containers.  (See 
table  D.) 

(5)  The  market  share  of  fluid  milk 
products  sold  in  gallons  increased  to  65.9 
percent.  Conversely,  the  market  share  of 
half-gallon  containers  dropped  to  18.0 
percent.  About  9.2  percent  of  total  sales 
were  made  in  half-pint  containers-down 
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from  the  previous  survey.  Market  shares 
of  other  container  sizes  generally  decreased 
from  1995.  (See  tables  B  and  C.) 

(6)  In  all  regions  of  the  country,  more 
fluid  milk  products  were  sold  in  gallon 
containers  than  in  all  other  sizes  combined. 
The  market  share  of  gallons  ranged  from 
54.5  percent  in  the  North  Atlantic  region  to 
72.1  percent  in  the  East  North  Central 
region.  The  proportion  of  fluid  milk 
products  sold  in  half-pint  containers  was 
significantly  larger  in  the  Southeastern, 
Southwest,  and  West  North  Central 
regions.  In  the  North  Atlantic  region, 
quarts  accounted  for  twice  the  national 
average.  (See  table  C.) 

(7)  Gallon  containers  accounted  for  much 
larger  proportions  of  the  sales  of  whole 
milk,  2%  reduced-fat  milk,  1%  lowfat 
milk,  and  skim  milk.  On  the  other  hand, 
about  57  percent  of  the  sales  of  flavored 
whole  milk  and  more  than  77  percent  of  the 
sales  of  flavored  fat-reduced  milk  were 
made  in  pint  and  half-pint  containers. 

These  market  shares  might  be  expected  as 
the  sales  of  these  flavored  milk  products  are 
made  predominantly  through  schools  and 
other  food  service  outlets.  More  buttermilk 
was  sold  in  half-gallon  containers  than  in 
other  sizes.  (See  table  D.) 

(8)  Sales  of  fluid  milk  products  in  gallon 
sizes  were  nearly  all  in  plastic  containers 
while  sales  in  quart  or  smaller  sizes  were 
made  predominantly  in  paper  containers. 
This  leads  to  the  conclusion  that  the 
importance  of  a  particular  size  of  container 
in  any  particular  region,  or  for  any 
particular  product,  determines  the 
importance  of  a  container  type.  (See  table 
E.) 


For  example,  in  the  North  Atlantic  region, 
the  proportion  of  fluid  milk  products  sold 
in  paper  containers  was  significantly  higher 
-32.5  percent  compared  to  the  national 
average  of  21.2  percent.  (See  table  C.) 

This  occurred  because  the  proportion  of 
fluid  milk  products  sold  in  this  region  in 
half-gallon  and  quart  containers-sizes  for 
which  paper  is  a  prominent  type-was 
significantly  higher.  (See  tables  C  and  E.) 
Similarly,  both  flavored  whole  milk  and 
flavored  fat-reduced  milk  had  more  than  73 
percent  of  their  sales  in  paper  containers 
because  over  77  percent  of  these  products 
were  sold  in  container  sizes  for  which 
paper  is  dominant— quart  and  smaller  sizes. 
(See  tables  D  and  E.) 

(9)  The  proportion  of  fluid  milk  products 
sold  through  wholesale  outlets  increased 
slightly.  The  market  share  of  wholesale  in 
all  markets  in  1997  was  99.5  percent  of 
total  sales;  the  remaining  0.5  percent  was 
home-delivered.  (See  table  F.) 

(10)  The  most  important  wholesale  outlet 
continues  to  be  food  chain  stores,  which 
accounted  for  more  than  two-thirds  of  total 
fluid  milk  sales.  Regionally,  the  North 
Atlantic  region  showed  a  significant 
increase,  and  the  East  North  Central  and 
Mountain  regions  showed  notable 
decreases,  in  the  importance  of  the  food 
chain  store  category.  Food  chain  stores 
showed  greater  variation  in  the  proportions 
of  sales  across  regions  than  in  earlier 
surveys,  with  the  largest  proportion  in  the 
West  North  Central  region  and  the  smallest 
in  the  Mountain  region. 

The  market  share  of  supermarket  chains 
increased  to  57.6  percent  while  the  market 
share  of  dairy /convenience  stores  at  10.2 
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percent  was  unchanged  from  1995.  There 
was  significant  regional  variation  in  the 
importance  of  both  supermarket  and 
dairy /convenience  chains.  (See  table  G.) 

(11)  The  market  share  of  vertically 
integrated  food  chain  stores  totaled  19.7 
percent,  up  from  18.6  percent  in  1995. 

Sales  by  vertically  integrated  supermarket 
chains  accounted  for  17.6  percent  of  total 
sales,  while  dairy /convenience  store  chains 
accounted  for  2. 1  percent.  (See  table  H.) 

(12)  Vertical  integration  of  food  chains 
showed  significant  regional  variation.  In 
the  Southwest  region,  nearly  33  percent  of 
total  fluid  milk  sales  were  made  by 
vertically  integrated  food  chains.  There 
was  no  vertical  integration  in  the  West 
North  Central.  Vertically  integrated 
supermarket  chains  accounted  for  29.4  to 
32.8  percent  of  total  sales  in  4  regions, 
more  than  3  times  the  market  share  of  these 
firms  in  the  other  two  regions.  The  market 
share  of  vertically  integrated 

dairy /convenience  chains  in  the  North 
Atlantic  region  was  5.3  percent,  well  above 
the  national  average  of  2. 1  percent.  (See 
table  H.) 


13)  Fluid  milk  sales  through  institutional 
outlets  (military  and  schools)  totaled  7.2 
percent  of  total  sales,  down  slightly  from 
1995.  Sales  through  all  other  wholesale 
outlets  (nonchain  food  stores,  nonfood 
stores,  restaurants,  hospitals,  vending 
machines,  etc.,  combined)  accounted  for 
24.4  percent  of  total  sales,  down  from 
1995.  (See  table  G.) 


*  Prepared  by  John  M.  Wetterau  and  Mary 
F.  Taylor,  dairy  products  marketing 
specialists,  Market  Information  Branch, 
Dairy  Programs,  Agricultural  Marketing 
Service.  FMOS-430  January  and  February 
1999. 

1/  Dairy  Programs  plans  to  make  available, 
on  a  limited  basis,  individual  market  data. 
The  following  report  should  be  requested 
from  John  Wetterau:  “Packaged  Fluid  Milk 
Sales  in  Federal  Milk  Order  Markets,  By 
Size  and  Type  of  Container,  and 
Distribution  Method,  During  November 
1997.” 
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TABLE  A-PERCENTAGE  OF  TOTAL  FLUID  MILK  PRODUCTS  SOLD  BY  TYPE  OF  CONTAINER,  BY 
HANDLERS  REGULATED  UNDER  FEDERAL  MILK  ORDERS,  NOVEMBER  OF  SELECTED  YEARS  1/ 


Year 

Number  of 
markets  2/ 

Glass 

Paper 

Plastic 

Other  3/ 

Total 

Total  Fluid  Milk  Products  4/ 

1963 

68 

32 

63 

5/ 

5 

100 

1964 

67 

31 

64 

2 

3 

100 

1965 

68 

29 

65 

4 

2 

100 

1966 

68 

25 

67 

6 

2 

100 

1967 

71 

20 

71 

8 

1 

100 

1969 

66 

12 

76 

11 

* 

100 

1971 

61 

7 

78 

15 

* 

100 

1973 

61 

4 

71 

25 

* 

100 

1975 

56 

2 

67 

31 

* 

100 

1977 

47 

1 

58 

41 

* 

100 

1979 

47 

1 

49 

50 

* 

100 

1981 

48 

1 

42 

57 

* 

100 

1983 

46 

* 

38 

62 

* 

100 

1985 

44 

* 

34 

65 

* 

100 

1987 

43 

* 

33 

67 

* 

100 

1989 

41 

* 

31 

69 

* 

100 

1991 

42 

* 

28 

72 

* 

100 

1993 

38 

* 

25 

74 

* 

100 

1995 

32 

* 

24 

76 

* 

100 

1997 

31 

* 

21 

79 

* 

100 

*  Less  than  one-half  of  one  percent. 

1/  Based  on  total  sales  including  both  wholesale  and  home-delivered. 

2/  Number  of  markets  for  which  complete  data  were  available.  See  page  71  for  the  Federal  milk  order  markets 
included  in  current  survey. 

3/  Percentages  represent  metal  cans  and  plastic  bag-in-box  containers  in  1963;  metal  cans  only,  1967  to  date. 
4/  Includes  plain  and  flavored  whole  milk  products,  plain,  fortified,  and  flavored  fat-reduced  milk  products, 
buttermilk  and  miscellaneous  whole  and  fat-reduced  milk  products. 

5/  Data  not  available. 
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TABLE  B -PERCENTAGE  OF  TOTAL  FLUID  MILK  PRODUCTS  SOLD  BY  SIZE  OF  CONTAINER,  BY 
HANDLERS  REGULATED  UNDER  FEDERAL  MILK  ORDERS,  NOVEMBER  OF  SELECTED  YEARS  1/ 


Year 

Number 

of 

markets 

2/ 

Gallon 

Half- 

Gallon 

Quart 

Pint 

Half-pint 

Over 

10 

quarts 

Other 

Total 

Total  Fluid  Milk  Products  3/ 

1963 

68 

13 

56 

15 

1 

9 

5* ** 

1 

100 

1964 

67 

16 

54 

13 

1 

10 

4 

2 

100 

1965 

68 

17 

54 

12 

1 

10 

4 

2 

100 

1966 

68 

18 

53 

11 

1 

10 

5 

2 

100 

1967 

71 

19 

53 

9 

1 

11 

5 

2 

100 

1969 

66 

23 

48 

12 

1 

10 

4 

2 

100 

1971 

61 

29 

44 

10 

1 

11 

3 

2 

100 

1973 

61 

37 

38 

8 

1 

10 

4 

2 

100 

1975 

56 

43 

34 

7 

1 

11 

3 

1 

100 

1977 

47 

49 

29 

6 

1 

11 

3 

1 

100 

1979 

47 

53 

26 

5 

1 

11 

3 

1 

100 

1981 

48 

57 

24 

5 

1 

10 

3 

* 

100 

1983 

46 

58 

23 

5 

1 

10 

3 

* 

100 

1985 

44 

60 

22 

5 

2 

9 

2 

* 

100 

1987 

43 

60 

21 

5 

2 

10 

2 

* 

100 

1989 

41 

61 

21 

4 

2 

10 

2 

* 

100 

1991 

42 

64 

19 

4 

1 

9 

2 

* 

100 

1993 

38 

64 

19 

4 

2 

9 

2 

* 

100 

1995 

32 

64 

18 

4 

2 

10 

2 

* 

100 

1997 

31 

66 

18 

4 

2 

9 

1 

* 

100 

*  Less  than  one-half  of  one  percent. 

**  Percentage  includes  “5-10  quart”  containers. 

1/  Based  on  total  sales  including  both  wholesale  and  home-delivered. 

2/  Number  of  markets  for  which  complete  data  were  available.  See  page  71  for  the  Federal  milk  order  markets 
included  in  current  survey. 

3/  Includes  plain  and  flavored  whole  milk  products,  plain,  fortified,  and  flavored  fat-reduced  milk  products, 
buttermilk  and  miscellaneous  whole  and  fat-reduced  milk  products. 
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TABLE  C-PERCENTAGE  OF  TOTAL  FLUID  MILK  PRODUCTS  V  DISTRIBUTED  BY  HANDLERS  REGULATED  UNDER 
FEDERAL  MILK  ORDERS,  GROUPED  BY  REGION,  BY  TYPE  AND  SIZE  OF  CONTAINER,  NOVEMBER  1997 


Region  2/ 

Total  sales 
of  fluid  milk 
products  1/ 

Type  of  Container 

Glass  3/ 

Paper 

Plastic 

Mil.  lbs. 

Percent  of  total  sales 

North  Atlantic 

784.7 

0.4 

32.5 

67.1 

Southeastern 

764.7 

0.0 

16.1 

83.9 

East  North  Central 

939.8 

0.3 

16.1 

83.5 

West  North  Central 

257.8 

R 

23.5 

76.5 

Southwest 

380.2 

R 

17.4 

82.6 

Mountain 

279.4 

R 

21.7 

78.3 

Pacific 

171.9 

0.0 

26.0 

74.0 

Total  4/ 

3,651.0 

0.2 

21.2 

78.6 

Size  of  Container 

Region  2/ 

Gallon 

Half-gallon 

Quart 

Pint 

Half-pint 

5  and  6 
gallon 

All  other 
sizes 

Percent  of  total  sales 

North  Atlantic 

54.5 

26.3 

7.4 

1.8 

7.7 

1.6 

0.6 

Southeastern 

65.7 

17.9 

2.2 

1.8 

11.8 

0.5 

0.1 

East  North  Central 

72.1 

13.3 

2.8 

1.3 

8.6 

1.2 

0.6 

West  North  Central 

64.1 

19.9 

2.1 

0.8 

9.7 

2.6 

0.9 

Southwest 

69.6 

15.2 

1.9 

1.7 

10.6 

0.9 

0.1 

Mountain 

71.1 

13.4 

4.0 

1.5 

7.9 

1.9 

0.2 

Pacific 

71.5 

16.6 

3.4 

1.3 

5.3 

1.7 

0.2 

Total  4/ 

65.9 

18.0 

3.7 

1.5 

9.2 

1.3 

0.4 

*Less  than  one-tenth  of  one  percent. 

1/  Includes  plain  and  flavored  whole  milk  products,  plain,  fortified,  and  flavored  fat-reduced  milk  products,  buttermilk,  and 
miscellaneous  whole  and  fat-reduced  milk  products. 

2/  See  page  71  for  the  Federal  milk  order  markets  included  in  each  region. 

3/  Also  includes  metal  cans. 

4/  Includes  those  Federal  milk  order  markets  for  which  all  of  the  data  were  restricted-pertains  to  fewer  than  three  processing  plants. 
See  page  71. 
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TABLE  D-PERCENTAGE  OF  INDIVIDUAL  FLUID  MILK  PRODUCTS  DISTRIBUTED  BY  HANDLERS  REGULATED 
UNDER  FEDERAL  MILK  ORDERS,  ALL  MARKETS  COMBINED  I/,  BY  TYPE  AND  SIZE  OF  CONTAINER, 

NOVEMBER  1997 
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*  Less  than  one-tenth  of  one  percent. 

R  =  Restricted. 

1/  See  page  71  for  the  Federal  milk  order  markets  included. 


TABLE  E-PERCENTAGE  OF  TOTAL  FLUID  MILK  PRODUCTS  1/  DISTRIBUTED  BY 
HANDLERS  REGULATED  UNDER  FEDERAL  MILK  ORDERS,  ALL  MARKETS 
COMBINED  2/,  BY  SIZE  OF  CONTAINER,  BY  TYPE  OF  CONTAINER, 

NOVEMBER  1997 


Size  of 
container  3/ 

Total  sales  of 
fluid  milk 
products 

Type  of  container 

Glass 

Paper 

Plastic 

Mil.  lbs. 

Percent  of  total  sales 

Gallon 

2,407.5 

R 

* 

99.9 

Half-gallon 

655.6 

0.9 

41.7 

57.4 

Quart 

133.6 

0.6 

91.0 

8.5 

Pint 

55.4 

0.2 

81.1 

18.7 

Half-pint 

335.4 

R 

96.5 

3.5 

6-gallon 

7.4 

0 

0 

100.0 

5-gallon 

41.2 

R 

0 

100.0 

All  other 

14.9 

0 

70.4 

29.6 

Total  of  all  sizes 

3,651.0 

0.2 

21.2 

78.6 

*  Less  than  one-tenth  of  one  percent. 

R  =  Restricted,  pertains  to  fewer  than  three  processing  plants.  Data  are  included  in  “All 
other”. 

I/  Includes  plain  and  flavored  whole  milk  products,  plain,  fortified,  and  flavored  fat-reduced 
milk  products,  buttermilk,  and  miscellaneous  whole  and  fat-reduced  milk  products. 

2/  See  page  71  for  the  Federal  milk  order  markets  included. 

3/  Six-gallon  and  five-gallon  containers  under  glass  represent  metal  cans,  under  plastic 
represent  mostly  bag-in-box  containers. 
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TABLE  F-PERCENTAGE  OF  FLUID  MILK  PRODUCTS  1/  DISTRIBUTED  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK  ORDERS,  BY 
METHODS  OF  DISTRIBUTION,  AND  TYPE  OF  WHOLESALE  OUTLET,  NOVEMBER  OF  SELECTED  YEARS,  1963  TO  1997 
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TABLE  G-PERCENTAGE  OF  FLUID  MILK  PRODUCTS  1/  DISTRIBUTED  BY  HANDLERS  REGULATED  UNDER  FEDERAL  MILK  ORDERS,  GROUPED 
BY  REGION,  BY  METHOD  OF  DISTRIBUTION,  AND  TYPE  OF  WHOLESALE  OUTLET,  NOVEMBER  1997 
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TABLE  H -PERCENTAGE  OF  FLUID  MILK  PRODUCTS  1/  DISTRIBUTED  BY  HANDLERS  REGULATED  UNDER 
FEDERAL  MILK  ORDERS,  GROUPED  BY  REGION,  BY  TYPE  OF  CHAIN  STORE,  NOVEMBER  1997 


Region  3/ 

Type  of  food  chain  store  2/ 

Total  food 
chain  stores 

Supermarket 

Dairy/convenience 

Total 
vertically 
integrated  4/ 

Vertically 
integrated  4/ 

Other 

Vertically 
integrated  4/ 

Other 

Percent  of  total  sales 

North  Atlantic 

72.0 

9.5 

47.9 

5.3 

9.2 

14.8 

Southeastern 

69.2 

29.4 

31.0 

1.2 

7.5 

30.6 

East  North  Central 

62.1 

8.8 

42.3 

1.5 

9.4 

10.4 

West  North  Central 

72.7 

0 

63.3 

0 

9.4 

0 

Southwest 

69.8 

32.8 

27.9 

R 

9.0 

32.8 

Mountain 

64.9 

29.4 

30.2 

R 

5.2 

29.4 

Pacific 

68.0 

31.4 

31.5 

0 

5.0 

31.4 

All  Region  Total 

67.8 

17.6 

40.0 

2.1 

8.1 

19.7 

R  =  Restricted.  Represents  data  for  fewer  than  three  handlers.  Data  are  included  in  "other."  "All  Region  Totals"  include  restricted 
data. 

II  Includes  plain  and  flavored  whole  milk  products,  plain,  fortified,  and  flavored  fat-reduced  milk  products,  buttermilk,  and 
miscellaneous  whole  and  fat-reduced  milk  products. 

21  Generally,  1 1  or  more  stores  nationwide,  primarily  engaged  in  food  retailing  and  either  under  common  management,  being  franchised 
by  a  common  company,  or  belonging  to  a  common  purchasing  association. 

3/  The  Federal  milk  order  marketing  areas  included  in  each  region  are:  NORTH  ATLANTIC  (New  England,  New  York-New  Jersey, 
Middle  Atlantic),  SOUTHEASTERN  (Carolina,  Southeast,  Tampa  Bay,  Southeastern  Florida),  EAST  NORTH  CENTRAL  (Michigan 
Upper  Peninsula,  Southern  Michigan,  E.  Ohio-W.Pa.,  Ohio  Valley,  Indiana,  Chicago  Regional,  Southern  Illinois-Eastern  Missouri, 
Louisville-Lexington-Evansville),  WEST  NORTH  CENTRAL  (Upper  Midwest,  Iowa,  Nebraska-Western  Iowa),  SOUTHWEST 
(Southwest  Plains,  Texas),  MOUNTAIN  (Eastern  Colorado,  SW.  Idaho-E.  Oregon,  Great  Basin,  Central  Arizona,  New  Mexico-West 
Texas),  and  PACIFIC  (Pacific  Northwest).  The  data  for  the  following  marketing  areas  are  restricted  (represents  fewer  than  three 
handlers):  Central  Illinois,  Eastern  South  Dakota,  Greater  Kansas  City,  Upper  Florida,  and  Western  Colorado.  The  data  for  these 
marketing  areas  are  included  in  the  “All  Region  Total”. 

4/  Chain  stores  which  have  integrated  backward  into  fluid  milk  processing,  or  fluid  milk  processing  organizations  which  have  integrated 
forward  into  chain  store  ownership. 
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Summary  of  Federal  Milk  Order  Actions.  January  1999 


There  were  no  final  actions  effective  during  this  period. 


Summary  of  Federal  Milk  Order  Actions.  February  1999 


Suspension: 

Nebraska-Western  Iowa  -  February  1  (64  FR  4957,  2/2/99).  This  action  suspends  11  counties 
from  the  marketing  area  definition  of  this  order  beginning  on  February  1,  1999,  and  extending 
for  an  indefinite  period  until  the  implementation  of  a  final  rule  consolidating  Federal  milk 
orders  or  an  action  to  subsequently  terminate  the  suspension. 


73 


